
Comprehensive Checklist for Best 
UI Practices
1. General Design Principles

2. Navigation

3. Typography and Readability

4. Colors and Visual Hierarchy

5. Mobile Optimization

☐ Ensure consistency across all pages (colors, fonts, buttons, etc.).
☐ Keep the design simple and uncluttered to avoid cognitive overload.
☐ Use a grid system for layout consistency.
☐ Maintain proper contrast between text and background.
☐ Design with accessibility in mind (WCAG standards).

☐ Create clear and natural menus with concise labels.
☐ Limit the primary navigation items to 5–7 options.
☐ Use dropdown menus sparingly and with clear hierarchies.
☐ Include a search bar for easier navigation of large websites.
☐ Use breadcrumbs to help users track their location on the site.

☐ Use a maximum of 2-3 font families.
☐ Ensure text sizes are scalable and responsive.
☐ Use proper hierarchy (headings, subheadings, body text).
☐ Limit line length to improve readability (50–75 characters per line).
☐ Avoid using all caps unless for short headers or specific elements.

☐ Limit your color palette to 3-5 colors.
☐ Use color psychology to match user intent (e.g., blue for trust, green for growth).
☐ Ensure interactive elements (e.g., buttons, links) have distinct visual cues.
☐ Highlight primary actions with a contrasting color.
☐ Avoid using color as the sole indicator for actions or errors (use icons/text too).

☐ Ensure all elements are touch-friendly (minimum 48x48 px tap targets).
☐ Use a responsive grid system for layout.



6. Product Page Design

7. Buttons and Interactive Elements

8. Forms and Inputs

9. Feedback and Error Handling

10. Performance Metrics

11. Accessibility

☐ Optimize images and videos for mobile loading speed.
☐ Hide unnecessary elements on smaller screens.
☐ Ensure navigation is easy to access (hamburger menus, sticky navbars).

☐ Use high-quality images with zoom functionality.
☐ Include detailed product descriptions and specifications.
☐ Display customer reviews and ratings.
☐ Highlight pricing, discounts, and offers clearly.
☐ Include clear CTAs (e.g., "Add to Cart" or "Buy Now").

☐ Make buttons visually distinct with clear labels (e.g., “Buy Now”).
☐ Ensure buttons have hover and active states for feedback.
☐ Place primary actions above the fold and secondary actions below.
☐ Avoid overwhelming users with too many clickable options.
☐ Provide a clear distinction between enabled and disabled states.

☐ Use clear labels and placeholder text for all input fields.
☐ Group related fields together logically.
☐ Highlight the active input field.
☐ Provide real-time validation feedback.
☐ Keep forms as short as possible; use multi-step forms if necessary.

☐ Provide visual feedback for user actions (loading spinners, success messages).
☐ Use friendly, non-technical language for error messages.
☐ Highlight errors clearly, linking them to the relevant field.
☐ Offer solutions or next steps in error messages.
☐ Confirm successful actions (e.g., “Your message has been sent”).

☐ Monitor page load times (target: <3 seconds).
☐ Track bounce rates to identify usability issues.
☐ Measure user engagement (e.g., time on page, click-through rates).
☐ Use heatmaps to understand user interactions.
☐ Regularly review conversion rates for key CTAs.

☐ Validate WCAG compliance for your website.



12. Testing and Optimization

☐ Provide alternative text for all images.
☐ Ensure the site is fully keyboard-navigable.
☐ Use ARIA (Accessible Rich Internet Applications) roles where necessary.
☐ Test with screen readers to ensure compatibility.

☐ Conduct usability testing with real users.
☐ Test the interface on multiple devices and browsers.
☐ Analyze heatmaps to understand user behavior.
☐ Use A/B testing to optimize key elements.
☐ Regularly gather user feedback for improvements.


